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A RENEWABLE energy com-
pany that recently opened up 
an office in Leeds has said that 
they aim to become the leading 
renewable energy installer in 
the UK by March 2015. 

Eco Environments, which 
opened up a branch in Leeds 
three months ago, aims to do 
this by expanding the business 
even further and adding to 
their renewable energy 
technology. 

David Hunt, the company’s 
sales and marketing director 
told us, “We aim to be the most 
customer focused and 
leading renewable energy 
installer in the UK by March 
2015. [The best way to be] the 
most customer-focused, would 

be to continue to treat our 
customers and staff in the best 
way possible. Then there will be 
expansion geographically”. 

The company, which was estab-
lished in 2007, designs, installs 
and commissions renewable 
energy systems, including 
solar PV, Solar Thermal (hot 
water), Heat Pumps and Wind 
Turbines for the domestic, 
commercial and construction 
industries. 

According to Mr Hunt, “The 
company was estab-
lished to help homes 
and businesses become more 
energy self- 
sufficient, reduce costs, and 
reduce carbon emissions.”

In the past two years, Mr Hunt 
says that, “There has been a 
huge uptake in installations…
[which] is vital for a number of 
reasons. 

One of course is to protect our 
environment and to reduce the 
use of fossil fuel. Other reasons 
include reducing energy bills 
and reliance on the big energy 
companies.” He also added, 

“There have been over 130,000 
domestic installations since 
April 2010 nationally, although 
there are over 24million homes, 
so plenty more people need to 
embrace it.” 

With 6 regional offices in the 
UK, Eco Environments expects  
to open up new offices in the 

south this year, as well as 
growing the size and capac-

ity of their current offices. 
Speaking of plans for the Leeds 
branch, Mr Hunt said that, 
“ [We aim] To continue to 
expand our team there and to 
build our company and reputa-
tion in the region.” 

Mr Hunt also added, “e are 
very much ‘thought leaders’ in 
the renewable energy sector 
in the UK, with direct contact 
with government ministers and 
shadow ministers, and have 
featured on ITV news, BBC 
Radio 4, the Financial Times, 
Telegraph and the Daily Mail.”

“We will continue to campaign 
for the advancement of renew-
able technologies in the UK 
and continue to offer the best 
service to customers bar none.”

ENERGY COMPANY SET 
TO SHOCK COMPETITORS

“We aim 
to be the 
most cus-
tomer fo-
cused and 
leading 
renewable 
energy 
installer 
in the UK 
by March 
2015” 

PLANS FOR NEW GREEN JOBS BY 2020

Plans to create new “green”                        
jobs in Leeds by 2020 are being 
made according to a research 
commissioned by Yorkshire 
Cities.

The project’s aim is to achieve a 
rapid transition to a low carbon 
economy. George Munson, 
energy and climate change 
manager said, “These jobs will 
not be financed directly, instead 

they are expected to be created 
by the private sector as demand 
for low carbon goods and ser-
vices rise in response to things 
like increased energy prices, 
carbon taxes, CSR (corporate 
socaial responsibility) demands, 
positive government policies 
and incentives.”

The report reveals that there are 
approximately 21,000 ‘primary’ 
green jobs in Leeds City Re-
gion. This represents 1.5% of all 
employment in the City Region. 
Waste & recycling (25%) and 
water supply & waste water 
treatment (20%) are the largest 
employment sectors followed 
by energy management (18%). 

Leading businesses in the city 
such as Kelda are already pio-
neering low carbon products 
and capturing new markets. 

For more 
jobs and 
growth 

news, see 
page 12 & 

13

Emma Quinlan
Creative industries 

According to Ben Roche, man-
ager of energy and carbon from 
Yorkshire Water, the areas that 
they will be promoting include 
wind turbine development, 
commercial waste to energy 
and micro- renewables (low-
carbon production of heat and 
electricity at a small scale). 

Employment in the low carbon 
sectors is predicted to dou-
ble by 2020, according to the 
report, with significant growth 
areas being offshore wind, 
onshore wind, biomass, waste 
recycling and reuse, cross-
cutting services and low carbon 
buildings retrofit. 

However there are a range of 
needs and barriers identified 
which could slow the growth 
of the industry including a lack 
of upfront finance and a lack of 
knowledge and contacts.   

Sana Abubacar
Manufacturing

Picture by N
ualabugeye
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Leeds economy and the
future ahead

Unemployment may be up and 
the gloom continues in Europe, 
but businesses in Leeds are 
showing good resilience, ac-
cording to the latest Leeds City 
Region Quarterly Economic 
Survery. 

The headlines are lower sales 
in the third quarter but higher 
advance orders; employment 
within the region is increasing 
although pace of job creation 
has slowed.

In this issue, we explore a 
number of sectors in business 
to give you an insight into the 
Leeds economy, from 
finance and law, to food and 

Business 
Barometer

Charity awarded 
funding from 
Leeds Council to 
deliver employ-
ability support to 
people seeking 
work

Finance Yorkshire, 
the £90m regional 
venture capital 
and loan fund, has 
channelled £15.5m 
in 164 investments 
since launch

York gym to
double in time for 
Olympics

A new report says 
that digital bank-
ing will overtake 
branch networks 
as the main way 
customers inter-
act with banks by 

Unemployment has 
increased to a 17-
year high after the 
number of people 
out of work went 
up by 118,000 

drink and leisure. 

Since Leeds Trinity has been 
built, Leeds has moved from 
the 7th to the 4th most popular 
retail destination.

From interviewing lawyers, 
to attending conferences and 
digital festivals, we, the Leeds 
metropolitan students, have 
travelled around Leeds to find 
you the best and most news-
worthy stories for you to read.

With the exciting and much 
anticipated Olympic games this 
year, our sports correspondent 
discovered what the olympics 
are doing for Leeds.

Good news and a proud year 
for Leeds, as we finally get our 
own TV channel. From 65 
cities, Leeds was chosen in the 
top 20.

This FREE business magazine 
will leave you knowing the 
ins and outs of the expanding 
city, from rising stars to falling 
profits.  

Amy Solomon
Media correspondent
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THE proposed High Speed 
Rail (HS2) may mean that you 
can be shopping in Victoria 
Quarter at 10am and have a 
coffee down Oxford Street by 
11.20am, but is £32 billion a 
price that businesses in Leeds 
are willing to pay?

Well, you may soon find out. 
Justine Greening, secretary of 
state for transport, has an-
nounced the government have 
given HS2 the green light say-
ing that “we need to update our 
Victorian railways for the 21st 
Century.”

Announcing her decision in 
Parliament, Greening said: “I 
weighed up the evidence after 
one of the largest public consul-
tations in our history. We wrote 
to more than 172,000 people 
living or working near the pro-
posed line, visited communities 
along the 140 mile route and 
held 41 days of road shows.”
Greening went on to say that 
of the 55,000 responses that 
were received her decision was 
made very carefully, because 
the responses were both for and 
against.

“My decision had to take into 
account the full environmen-
tal impact of HS2 but also the 
benefits of HS2 to our economy, 
to jobs, to competitiveness. Not 
only to us today but to decades 
in the future.”

It was suggested that when 
making a decision as to wheth-
er to give the project the green 
light, not investing had to be 
considered too. It appears that 
it would have a negative effect 
on our economy if we didn’t 
have the HS2 and fall behind.

“When considering the HS2, I 
could have gone for the ‘patch 
and mend’ approach to our 
railway system, leaving our 
networks overworked and 
overstretched. But the price for 

that would have been paid in 
lost businesses, fewer jobs and 
more misery for passengers. 
We would have failed future 
generations who are depending 
on us to create the prosperous 
country they want to live in.”

There will be £6.2bn generated 
by high-speed rail, compared 
to a railway running at conven-
tional speed.

The announcement by the 
transport secretary gives 
the approval of the 225mph 
line project from London to 
Birmingham and on to Leeds/
Manchester.

Confirmed routes through 
Leeds are to be outlined later 
this year, with expectations of 
it opening by 2032-33, after the 
outcome of a public consulta-
tion. When set in stone, what 
does the HS2 mean for the 
Leeds economy?

Ian Williams, director of 
business representation and 
policy at the Leeds Chamber 
of Commerce, said: “There is 
a possibility that the HS2 will 
see more local people com-
muting to London, but I doubt 
whether the numbers would be 
significant. I think without HS2 
our city and city region would 
become even more uncom-
petitive and we would see more 
people leaving to search for 
jobs elsewhere.”  

High-speed 2 is expected to 
generate £29 billion in eco-
nomic benefits, which equates 
to £34 billion in additional 
business benefits each year and 
thousands of jobs, by widening 
produce and labour markets 
and attracting inward invest-
ment. Campaigners for the new 
network are, also, excited about 
new international business 
prospects for the city, because 

the HS2 will connect Leeds 
to Europe and the rest of the 
world by reducing the journey 
time to London airports and St 
Pancras.

Mr Williams continued; “We 
at the Chamber surveyed our 
members of the business com-
munity last year about whether 
they supported HS2 or not and 
over 90% were supportive.” 

However, whilst most busi-
nesses may be supportive, there 
are some concerns from others 
and the public. 

John Whitelegg, a research 
leader at Stockholm Environ-
ment Institute University of 
York, said:

“If we really want to create jobs 
in all local economies, rather 
than drain them away along a 
very fast railway line, we could 
sort out extremely poor quality 
commuter railway lines around 
our cities; improve inter-
regional rail links; and build 
segregated bike paths connect-
ing schools, hospitals, employ-
ment sites and public buildings 
to every residential area.”

The main concern for those 
opposing the network is disrup-
tion to the environment and 
communities. 

The route, which cuts through 
areas of natural beauty, houses 
and schools, has provoked criti-
cism from locals who are living 
there.

One resident of the Bucking-
hamshire area said: “When 
schools are closed, teachers are 
losing their jobs. It is unviable. 
I can’t believe we are still here 
having this conversation and 
the Government is still going 
ahead. It’s just a vanity project. 
Nothing more.”

HIGH SPEED RAIL           GETS GREEN LIGHT

“High 
speed 2 is 
expected 
to geneate 
£29 billion 
in 
economic 
benefits, 
which 
equates to 
£34 
billion in 
additional 
business 
benefits 
east year 
and 
thousands 
of jobs” 

Samara Crystal
Transport correspondent

High Speed Rail
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In some areas, resident’s houses 
are right in the middle of the 
route and therefore will be 
knocked down. Home owners 
will be compensated, but they 
say that it isn’t good enough; 
they want to stay in their 
houses.

Forecasts for passenger 
numbers are uncertain when 
it comes to the HS2 and there 
is no guarantee the demand 
will be there, some even say it 
will only be used by the ‘upper 
market’.  

A big concern with the HS2 
project green light is the lack 
of investment in existing rail 
infrastructure. 

Recently the Department for 
Transport announced that 
50 carriages from networks 
around the country have been 
allocated to the Yorkshire rail 
network. 

Whilst there is no suggestion 
that the trains are unsafe, there 
is discontent that the carriages, 
which arrived in Leeds in early 
December, are old and that no 

investment is being made in 
new ones.

Mr Williams: “Because of the 
demand for rolling stock across 
the country the likelihood of 
new stock coming to the region 
is slim. 

At the moment demand far 
outweighs supply so the cascad-
ing of stock from other lines is 
the only option to help alleviate 
some of the chronic overcrowd-
ing many local lines experience. 
At the end of the day anything 
is better than nothing.”

The Chamber admits that this 
situation isn’t ideal and they 
will be lobbying for future 
franchise agreements with train 
operating companies to include 
investment in rolling stock as 
part of their agreement.

There is a long way to go and 
2032 does seem like a light year 
away, but this is an issue that 
will affect our city. 

With over 90% of businesses 
in Leeds campaigning for the 
project and a prospect of inter-
national business being brought 
to our front door, it seems likely 
that opinion will be mainly 
positive now that HS2 will be 
full steam ahead on its way to 
West Yorkshire. 

“The route, 
which cuts 
through
 areas of 
natual 
beauty, 
houses and 
schools, 
has 
provoked 
criticism 
from locals 
who are 
living 
there” 

 METRO CHAIRMAN SAYS YES
businesses making investment 
decisions.

“HS2 will free up capacity on 
already busy local rail lines, but 
it will only be effective if those 
routes are improved to spread 
the benefits of the high-speed 
link across West Yorkshire 
and the Leeds City Region,” he 
continued.

Cllr Lewis, announced his plans 
to press the Government to 
start work on the link in Leeds 
at the same time as work starts 
on the link in London and not 
wait six years. West Yorkshire 
can start to feel the benefits 
straight away and the south of 
the country will.

Metro’s Director, Kieran Pres-
ton, said: “The go-ahead will 
influence investment decisions 

in Yorkshire by businesses for 
years to come, helping create 
new local jobs and secure exist-
ing ones.”

Richard Lewis, Leeds City 
Council’s executive member 
for development and economy, 
expressed how beneficial this 
link will be to our area, say-
ing that not only would HS2 
transform rail journeys around 
the country, but it would bring 
massive benefits in terms of the 
potential for Leeds business, 
investment, jobs and leisure.

He went on to thank the large 
number of businesses and 
everyone who has backed the 
campaign.

Yorkshire is set to reap over 
£2bn in economic benefits from 
the high-speed link.

Following the announcement 
of the Government’s go-ahead 
of the high-speed HS2 network, 
Metro Chairman Cllr James 
Lewis has revealed how much 
he has welcomed the news.

“Being part of a high-speed 
network linking us with Lon-
don, Heathrow and the rest of 
the country is important for 
West Yorkshire in attracting 

The proposed route.

Chairman Cllr James
For other 
transport 
news, see 
page 21.
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Leeds catches up with 
rival cities’ retail centres 



EVERYMAN Cinema will be 
making its northern debut at Land 
Securities’ landmark Trinity Leeds when 
the leisure destination opens in spring 
2013.

This will be Everyman’s first venue         
outside of London and the South East and         
underlines the calibre of leisure and retail 
operators that the development is 
attracting.

When the cinema group decided to join 
Trinity Leeds in 2009, Land Securities’ 
leasing director John Grimes said:

“This is a real coup for the city. Everyman 
is an innovative, independent cinema 
operator that creates an individualistic and 
personalised viewing experience. It 
combines a mix of film, events and live 
entertainment within its premises, where 
customers can relax in sumptuous  sur-
oundings and enjoy a true entertainment 
experience.”

The boutique cinema, will be 
opening alongside leading fashion brands 
in a destination served by a stylish new 
restaurant area that includes two  Conran 
designed restaurants. The first UK venture 
outside the capital for international res-
taurant operator D&D London puts Leeds 
on a list of locations for D&D’s distinctive 
eating establishments that includes inter-
national spots such as; New York, Paris, 
Tokyo and Copenhagen 

With 120 shops, stores, restaurants and 
kiosks Leeds Trinity is bringing together 
the best in high street and high end 
brands, confirmed stores include; Mango, 
Cult, Hollister, Boots, Bhs, H&M, Next, 
Oasis, Warehouse, Holland & Barratt, 02, 
Game, River Island,  TopShop and others. 

As well as shops the project will include 
plenty of places to eat and relax whilst 
overlooking the shopping below. Some of 
those confirmed include: Yo shushi, Car-
luccio’s, Handmade Burger, D&D (Conran 
and Partners) Giraffe .

THE Merrion Centre is to undergo a multi 
million pound revamp by spring 2013 
with only 4 of 8 units now needing to be 
filled.

Town Centre Securities (TCS) who own 
and run the Merrion Centre have appoint-
ed Europes most progressive interdisci-
plinary design practice BDP Manchester 
Studio, to redevelop the 77,000 sq ft of 
retail, restaurants and leisure space. 

The scheme is named the ‘New Front’ and 
is situated opposite the site of the up and 
coming Leeds Arena.

With 30,000 sq. ft of the area agreed and 
let to bowling alley 1st Bowl, TCS are 
currently in legal talks with restaurant 
buffet Cosmo and a leading gym operator 
who between them take up four units.

Suzanne Gallagher, Asset Manager of TCS 
said: 

“We are at the early stages of the project. 
Now that we have had the green light on 
the planning we will be going back out to 
the market to target a variety of restaurant 
and bar operators.”

Plans have also been set out to 
regenerate the current car parking, by 
adding new lifts and staircases as well as 
modernised technology, including 
automatic number plate recognition cam-
eras and flexible payment & pre-payment 
systems.

With 70,000 office employees and 1,200 
residents within walking distance the 
refurbished area will be a booming
environment socially and economically 
when completed.

Other developments nearby are underway 
as two hotels are proposed in the 
surrounding area including a 131 bed-
room Premier Inn due to open in Spring 
2012 and 4* Copthorne Hotel. 

January 2012 Leeds Metropolitan Business Review Page 7   

Nabeelah Kathrada
Retail correspondent

Natalie Werner
Development 

Leeds catches up with 
rival cities’ retail centres 

MAJOR DEVELOPMENTS
ON TRACK TO OVERHAUL
LEEDS SHOPPING SPACE
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LEEDS has officially been 
granted a licence allowing them 
to create their own local TV, 
which is planning to comence 
in 2012.

A conference has been held 
by Leeds Televisions  Nigel 
Dacre, forer ITV News editor 
and founder of Inclusive Digi-
tal; Debra Davis, Acting Chief 
Exectuive of City TV Broad-
casting Ltd and Clare Bramley, 
Head of Canis Local TV.

The BBC licence fee will finance 
some starts-up costs, but ad-
vertising is likely to fund the 
services

Leeds has a potential audi-
ence of 800,000 people and the 
opportunity to have a local TV 
channel will raise the profiles of 
up and coming artists and mus-

cians, giving the prospect for 
businesses to advertise on the 
channel, cutting costs for them. 

Leeds Television’s motto ‘a vi-
sion for the city’ incorporates 
working with other local organ-
isations to build a strong local 
TV station in Leeds. 

The Culture Secretary, Jeremy 
Hunt said, “For consumers, 
this will mean is a new channel 
dedicated to the provision of lo-
cal news and content. One that 
will sit alongside other public 
service broadcasters, offering a 
new voice for local communi-
ties, with local perspectives that 
are directly relevant to them.”

A YouTube clip, produced by 
‘Leeds Channel’ has gained 
more than 190 views.This 
shows reasons why it is neces-
sary for Leeds TV to have a 
local channel. 

Local reporter Matthew Tullet 
believes “who covers the truly 
local news that doesn’t involve 
celebrities?” When university 
staff protested about job cuts, 
radio reported it, but no TV 
station did. In communities, 
stories of importance to the 
people who live there go unre-
ported everyday because they 
aren’t big important enough to 

make the regional news agenda.

Local TV is a great way for 
students to get involved. Part of 
the channel will be dedicated 
to the arts. This means that the 
university students can make a 
10 minute ‘soap opera’ daily or 
weekly for the community. Not 
just actors, but comedians and 
unsigned bands. 

Debra Davis said: “It’s not 
just about YouTube or social 
blogging. We have one shot to 
increase the chances of success 
for local TV. The hyper local 
emphasis is to inform, engage 
and entertain the viewers and 
it is a great chance to brand 
Leeds.”

The Government says the local 
services must be given “ap-
propriate prominence” on the 
electronic programme guide, to 
make it easy for viewers to find 
their local station.

Roger Greenwood of 
ViewLeeds thinks this will be a 
great opportunity for students 
“Leeds can lead the way.Three 
superb universities with a great 
stepping stone, they can work 
for us and can even end up 
working for ITV, BBC and sky.”

LEEDS TV COULD HAVE 
A LICENCE TO THRILL 

Amy Solomon
Media Correspondent

“Leeds 
has a po-
tential 
audeince 
of 800,000 
people 
and the 
oppor-
tunity to 
have a 
local TV 
channel 
will raise 
the 
profiles 
of up and 
coming 
artists”

JOBS 
LOST 
AT THE 
BBC AS 
COSTS 
ARE 
CUT

THE BBC has announced that 
they will be cutting jobs in 
Leeds, Sheffield and York. An 
estimated 29 places will go at 
each centre in the following 
months. 

Radio Leeds will have its 
budget cut by a fifth, with an 
expected 11 redundancies.  
Richard Edwards, spokesman 
for the Radio Leeds branch of 
the National Union of Journal-
ists said,“Members are deeply 
concerned that if the cuts go 
ahead as proposed, it could 
cause significant and lasting 
damage to the valuable service 
that local radio provides.

The BBC plans to cut 2,000 jobs 
and 20% of its budget. The NUJ 
have fought for their rights, 
along with Bectu and Unite to 
ballot all members across the 
BBC. 

The NUJ have informed mem-
bers of redundancies It is to be 
said that local radio, business 
coverage, investigative journal-
ism and foreign networks will 
be the most affected. 

John Baron, former Guardian 
blogger who now works a com-
munity magazine says:

“Newspapers have fallen, and as 
a result local news has suffered 
The Yorkshire Evening Post 
used to have 70,000 readership 
a night, now it has gone down 
to 36,000. With the cuts on the 
agenda, it is thought that, there 
is the danger that in the future 
community news won’t get cov-
ered, especially regionally.”
                                                                                                           

For a profile 
on Leeds 
based web 
designer Da-
vid Ellis see p 
14-15

Leeds TV to have local channel by April 2012



RESTAURANTS, bars,  pubs and clubs, 
they all pose a threat to one another and 
in a city like Leeds, known for its unbeat-
able  nightlife, it means smaller niche 
markets are fighting a losing battle to cope 
with the competition, as larger chains 
monopolise England’s major cities.

The Well, situated on Chorley Street just 
outside Leeds city centre, is a small bar 
and live music centre. It’s an established 
part of the alternative scene in Leeds play-
ing host to some of the biggest bands in 
the country and the world with headliners 
including the Kaiser Chiefs and The 
Killers. A number of which turned up to 
play their hearts out in an effort to “SAVE 
THE WELL” on the 7th of January.

The owner of the popular venue has 
announced plans to close the club and 
make the building a restaurant. This didn’t 
bode well with serial attendees. With 
Leeds based student Colette Hurdsfiel 
saying “It’s a terrible idea, the Well is 

the most important place in Leeds for 
hardcore music; the only place.” Any keen 
follower of the live music scene in Leeds 
would feel equally passionate, after all, 
does Leeds really need another restaurant? 
In this economic climate. It appears only 
the mainstream brands stand a chance. 

On the morning of ‘save the well’ band 
members and staff turned up early to 
prepare for the day. Vans and tour 
buses parked outside, heavy riffs bled 
from within and it was evident not just the 
customers wanted to keep the bar open. 
Amply named ‘Hell in the Well’ the venue-
looked as it always had and brought back 
many memories. It suddenly dawned how 
sad a loss this was. 

Just like a pivotal moment in a 
Hollywood film, where legions of people 
come together to take down an evil force, 
many people started 
to arrive. Gone were 
the earlier  worries 
that the bands and 
staff may not have 
come together, it had 
now been replaced 
with a rush of 
excitement.

In recent years it has become common 
for venues that played host to the teenage 
years of many Leeds residents to become 
run down or simply close. It seems more 
often than not the public see no-one 
other than the owner or management are 

to blame, and management will retaliate 
saying the cause is a lack of customers. 
Therefore, it is somewhat inspirational in 
this case to see people of all ages 
gathering to save the place they love. 
Proving to the owner that ‘Hell in the 
Well’ did have a customer base which was 
ever growing and reliable.

“The Well has an atmosphere unlike 
anywhere else in Leeds. It has a grungy 
atmosphere I associate with the original 
live music venues, I went to when grow-
ing up. Until now it has managed to avoid 
the modernisation which many inner city 
pubs have undergone. I’m not against 
modernisation. Some places just don’t 
need it” explains 45 year old Tony Thwaite. 

The day went without fault and the size 
of the event became evident as there were 
many  online petitions headed ‘SAVE THE 
WELL.’ It’s undeniable that this venue has 
something others lacked and its devoted 
fans will not let it go without a fight.

Ten bands took to the stage and it was a 
great day to be a 
part of, knowing 
you were making a 
difference. As the 
crowds left and the 
bands packed away, 
everyone moved to 
the bar. I walked 

outside a small group stood, beer in hand 
chanting “Save the well, save the well.” 
Let’s hope the owner takes notice of this 
message.

WHO WILL HELP 
SAVE THE WELL?

Frank Carter from the Gallows. 
The band played at The Well in 
June 2001.

“The Well is the most 
important place in 
Leeds for hardcore 

music, the only place”
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Danny Moore
Food & drink
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SINCE graduating from Leeds Metropoli-
tan University over 25 years ago, Richard 
Cramer has become a high flyer in the 
growing sector of sports law; going on to 
manage FrontRow Legal, the only special-
ist sport and media firm in Yorkshire. 

Acting on behalf of high profile clients, he 
offers expert analysis on sport related law 
for Radio Leeds, Sky and the BBC while 
training aspiring law students who are 
eager to follow in his footsteps. 

“I have been a sports enthusiast from a 
young age and it certainly helps if you 

want to pursue this as a career.”
However, his career in sports law didn’t 
start as quickly as he would have liked. 
After graduating in 1985, he went on to 
train at a small law firm; dealing with a 
few sports related matters and rubbing 
shoulders with one or two rugby players. 

Unable to see a big enough market in 
sports law at that time he left soon after. 
It wasn’t until a decade later that a high 
profile sporting case presented the oppor-
tunity he had been waiting for. 

“In 1995 I was a partner in the legal prac-
tice and had begun representing a Rugby 
League club which was involved in the 
‘Super League War.”

The club were Keighley Cougars who were 

about to get promoted to the first division 
until the league got restructured.  When 
the Super League was created the follow-
ing year they were excluded which cost 
them both fans and sponsors, so they took 
out an injunction to try and stop the new 
competition kicking off. 
It soon became a popular case which was 
picked up by all the newspapers. 

“As it was so high profile I began meeting 
up with top barristers from London and 
dealt with a number of Chairman and 
Administrators. For four weeks I was back 
and forth to London; doing TV interviews 
and having meetings.”

Although the Super League kicked off 
without Keighley, who received compen-
sation,  Cramer’s efforts saw him represent 
the Aussies in the 1995 world cup fol-
lowed by star clubs and players. 

From that more opportunities then came 
to develop further in sports law. He joined 
with former Leeds United Solicitor, Peter 
McCormick at the end of 1995 and gained 
further experience in Rugby League. 

“I was main advisor 
to the Premier League 
when the Professional 
Football Association 
called a strike on 
behalf of the players... 
It was very stressful”
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Leeds Met graduate Richard Cramer is one of 
the most respected sport lawyers in the country. 
We find out how he became so successful.

Jodie Hirst
Law Correspondent

SPECIALIST LAW 
FIRM FRONT ROW 
OF SPORTING LAW

Round Foundry Media Centre in Leeds where Front Row Legal are situated.
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Whilst there he dealt with everything 
from contract and employment matters, 
to regulatory disputes. He also went on to 
see himself involved in yet another high 
profile case in 2001. 

“I was main adviser to the Premier League 
when the Professional Football Associa-
tion (PFA) called a strike on behalf of the 
players. I tried to issue an injunction to 
stop the strike from going ahead but in 
the end it was successfully negotiated with 
the PFA getting a cut of TV money. Again 
it was very stressful and meant frequent 
visits to London.”

From the media attention surrounding 
these cases, players began contacting Mr 
Cramer to represent them. As McCor-
mick’s was more of a club based legal firm, 
he saw the opportunity to set up his own 
practice, FrontRow Legal, in 2002. 

FrontRow Legal, which has three lawyers 
and two support staff, cover every aspect 
of law ranging from Intellectual Property 
to Contract and Employment law. The 
only difference being that it is tailored to 
sport related matters such as negotiating 
sponsorship deals and anti-doping; where 
a player is using recreational or perfor-
mance enhancing drugs. 

Mr Cramer acts for a number of sporting 
organisations and has a keen interest in 
football and rugby league. He also repre-
sents high-profile individuals including 
former rugby league players Ellery Hanley 
and Shaun Edwards. 

After leaving a small law firm 25 years 
ago seeing no future in sports law, he has 
gone on to become an accredited lawyer 
with the Football Association and has 
been thanked by Former Fulham Chair-
man Mohamad Al Fayed for his passion 
to sport. 

“I think money has made a big difference 
in the expansion of sports law and sports 

in general, with Sky changing things 
dramatically. You have got premiership 
footballers earning £150,000 to £200,000 
a week so there can be a lot of money in 
representing them. Sport has also become 
much more accessible. You can gener-
ally sit in your living room and enjoy 
any major sporting event which involves 
England, as television has become a major 
platform.”

The growth of social media has also meant 
that there is more of a demand for legal 
representation in the sporting world with 
the likes of Twitter and Facebook causing 
a number of issues. Mr Cramer recently 
obtained a ‘Blayney Order’ which forced 
Facebook to disclose the IP address of an 
individual who was impersonating a high-
profile sports personality. 

He will also be putting on a seminar at the 
Round Foundry Media Centre regard-
ing the dangers 
and opportunities 
of London 2012, 
which will feature 
social media as 
a way of ambush 
marketing.

“Twitter is going 
to be a big one as it will make it easier for 
marketing companies to connect with 
athletes in a bid to link their company or 
brand to the event when they haven’t paid 
to be official sponsors.” 

Unlike many lawyers Mr Cramer had me-
dia training at the same time as studying 
for his Masters in advanced litigation. 
This has allowed him to develop and 
maintain a good relationship with the 
media resulting in guest spots on the BBC, 
Sky and regional radio channels where he 
acts as a legal expert. 

“I am frequently asked to appear on Radio 
Leeds when something big has happened 
in the sporting world. For example, when 

Richard Cramer (on the left) attending the FrontRow Legal management breakfast seminar.

Leeds United went in to administration 
in 2007 I did a lot of radio and televi-
sion work about the processes involved 
when there is insolvency. Then on the 
back of that the club were also involved 
in arbitration where they were deducted 
a lot of points, so I acted as a legal expert 
in arbitration for another club who were 
involved in it.”

Now that FrontRow Legal has established 
itself as one of Yorkshires leading sports 
law firms, Mr Cramer and his partner, 
Clive Lawrence, are looking to expand.

“We have one or two people we are al-
ready looking to recruit. To join our team 
you have to be loyal, hard-working and 
prepared to work un-sociable hours while 
going the extra yard for your client. 

“When there is a high profile case we will 
be putting the hours in that the big firms 

work, it isn’t a 9-5 
job here. At the end 
of the day, when 
the chips are down 
and you have a big 
case you have to be 
willing to put the 
work in.”

A fellow sports enthusiast hoping to 
become as successful as Mr Cramer is 
Leeds Metropolitan law student, Kingsley 
Wetherald, who is at the firm on a work 
experience placement.

“I have only been here a couple of weeks 
but I have learnt quite a lot, sitting in on 
meetings and seeing what Richard does  is 
really interesting and something I know I 
definitely want to go into.”

Despite his busy schedule Mr Cramer still 
has time to train and advise young, aspir-
ing lawyers who are eager and determined 
to succeed in the field off sports law. It is 
that same determination and willingness 
that got him where he is today. 

“When Leeds United 
Football club went into 
administration in 2007, I 
did a lot of radio and 
TV work about the 
process involved when 
there is insolvency”
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Economic Growth LeedsMetropolitanBusinessReview 

ECONOMICALLY the whole country has 
been affected by the recession. According 
to the State of the City report, the 
backlash has yet to hit development 
growth in Leeds.

The city has seen a tremendous £4bn 
worth of major development schemes in 
the last decade with manufacturing and 
retail making it one of the most diverse 
economies in the UK. 

Leeds has three major property 
developments appearing over the next few 
years with Trinity Leeds taking up 1,000, 
000 sq ft in the centre massively improv-
ing  and increasing its retail space.

Hammersons East Gate Quarters is 
taking up another 1,000,000 sq ft of land 
including flag ship store Marks and 
Spencer and a John Lewis, accompanied 
by a giant multi storey car park. Both of 
these contribute to what is a very popular 
city for shopping and therefore a good 

investor of the Leeds economy.
Dr Lindsay Smales a lecturer of planning, 
housing and human geography from 
Leeds Metropolitan University said: “Peo-
ple in Leeds love shopping, so it makes 
sense to build these centres. However 
visitors to Leeds may wonder where to go 
when they arrive”.

The second major development is the 
Leeds arena. A new entertainment venue 
that will hold 13,500 people which is ex-
pected to bring in £25.5m per year.

Thirdly is the new Southern entrance for 
Leeds station. Leeds station is the second 
busiest outside of London with 101,000 
passengers going through the station 
a day. The development will see more 
people travelling to the south of the city by 
improving its shops 
and restaurants.
 
The South Bank 
planning statement 
sets out numerous 
ideas in parts of the 
south of Leeds in-
cluding the former 
Tetley’s 
Brewery site which was demolished after 
189 years of running, leaving 179 people 
unemployed.

Plans are underway to build a new Project 
Space Leeds art gallery and a 900 space car 
park next year as the area still continues to 
be demolished.The area is a link between 
the city centre with Riverside to the north, 
Holbeck Urban Village to the west, the 

Aire Valley to the east and Beeston Hill & 
Holbeck to the south. Redevelopment 
will make the area more accessible to the 
public.

Many developments are at an early stage, 
but it is expected that Leeds Trinity, Leeds 
arena and Hammersons will bring in 7,500 
jobs to Leeds. Alongside this regenera-
tion programme Aire Valley Leeds covers 
an area with significant investment in 
the north, creating 40,000 new jobs and 
12,000 new homes.

 The employment opportunities in Leeds 
are on the rise, cracking down on the 
potential effects of the credit crunch.

A major issue aligning Leeds and one that 
will be enhanced by new developments 

is traffic.  Which-
ever way you choose 
to access the city 
problems arise as 
Leeds lacks a cycle 
network and has the 
most congested trains 
outside of London.
 

 Dr Lindsay Smales said: “70% of people 
that work in the city centre drive. If an 
incident happens at certain points, this 
can grid lock the whole city.”

Leeds attracts a total of 35.5 million visi-
tors a day and 3.5 at night. This is before 
these three major developments are intro-
duced to the city. A priority set out over 
the next 4 years by the county council is to 
improve journey times and the reliability 
of public transport.

“Central Government’s budget plan did 
agree to open new suburban railway sta-
tions called the ‘Northern Hub’ with the 
suggestion of an extra 100 carriages on 
trains in the next 2 years, so the message is 
getting though.” says Smales.

Public transport is also being improved as 
£1 bendy buses from London are hoping 
to transform our public transport system 
making them more accessible, cheaper 
and on time.The problem is being dealt 
with to increase the economical benefits in 
the heart of the city centre.

The centre for cities ‘2011 cities outlook’ 
report forecasts that Leeds is expected to 
be one of the top five cities to help steer 
the UK towards recovery, away from the 
recession. It appears to be so far so good.
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We’ve not been hit says Dr Smales

Natalie Werner
Development 

Development in the city

“People in Leeds love 
shopping so it makes 
sense to build these 
centres. However visi-
tors may wonder where 
to go when they arrive”



LEEDS LOVES SHOPPING, the annual 
shopping event which sees retailers across 
the city offering discounts late into the 
evening, says that event led marketing can 
attract shoppers to the city centre, despite 
worries of economic growth. 

The festival returned from 13th to 23rd 
October 2011 to celebrate the city’s unique 
retail offer and saw 7,452 people pass 
through the city centre between 4pm and 
9pm
           
Leeds city centre is made up of over five 
miles of shopping streets with Briggate & 
Albion Street within the UK’s top 15 for 
pedestrian flows across the UK. 

Marketing Leeds and Leeds City Council 
coordinated and endorsed the late night 
event through national advertising with 
their website and social media reaching 
demographics of all ages. 

Jean Dent, director of Marketing Leeds 
says: “Leeds Loves Shopping has devel-
oped over the last six years into an impor-
tant part of the Leeds calendar. There’s no 
doubt that economic conditions are tough 
but the Leeds retail sector is resilient.”

The 2011 Leeds Loves Shopping calen-
dar also featured a day dedicated to the 
unique independent shops on Saturday 
15th October. That alone attracted 247,160 
people,an increase of 8% on the previous 
Saturday’s figures. 

Shoppers from independent retailers in-
cluding Culture Vulture, Jumbo Records, 
Mad Elizabeth, Leeds Kirkgate Market 
and many more, claimed prizes from 
Capital FM’s Street Stars team and Leeds 
Guide, who were out spotting stylish 
Leeds shoppers.

 Fashionpony and Capital FM hosted a 
grand fashion show on Briggate called 
‘The Fashion Stop’, which showcased inde-
pendent and emerging designers. 

The festival also included other areas 

of interest including a retail industry 
day which industry specialists, property 
developers, architects and shopping centre 
directors came together to discuss how the 
city would prepare to move up on the UK’s 
retail rankings when Trinity Leeds open 
in spring 2013. Leeds is already Ranked 
7th in the CACI UK retail hierarchy and 
consensus suggests that Leeds should aim 
to be the best city centre destination in the 
UK.

Cath Follin, Head of City Centre 
Management and Markets says: “The retail 
industry is incredibly important to the city 
of Leeds. The Leeds Lights switch on and 
opening of the Christmas market attracted 
visitors who contributed to the busiest 
footfall week of the year.”

There are plans for other parts of Leeds 
retail too and we will see further growth 
in retail, output and employment.  Further 
improvements to Kirkgate market using 
attractive design, cultural attractions and 
green space, such as the planned South 
Bank city park, will pull shoppers in. 

The retail sector is a big slice of Leeds 
economy, it accounts for nearly 12% of 
output. Leeds is the headquarter loca-
tion for big names like Asda and crucially 
over 1 in 5 businesses and more than 1 in 
7 jobs in Leeds are in the wholesale and 
retail sector.

Leeds offers a unique combination of 
shopping with 971 outlets and hundreds 
of traders to date. 

The £350m Trinity Leeds scheme is also 
well underway in construction and is the 
first major retail led development to start 
outside London since the downturn, creat-
ing 3,000 new  retail jobs. Its scheduled to 
open in 2013, where it will take the city to 
fourth in the country’s retail rankings. 

Together with the development of Eastgate 
Quarters, granted planning permission in 
July, an additional £1bn will be invested in 
the city’s retail sector in the coming years. 
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Let’s remain optimistic says Dent    

Nabeelah Kathrada
Retail correspondent

Is there uncertainty at Leeds 
City Market?
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SOME people plan their careers from 
the minute they can speak, whilst others 
get whatever job they can to pay the bills 
and never really aspire to be anything in 
particular. Then there are the people who 
stumble upon their professions and fall 
into careers that they never planned. “I 
didn’t want to be a web designer at all. I’d 
studied to be a print designer and fully 
expected that is what I would become,” 
explains web designer David Ellis, “For-
tunately for me an agency saw my work at 
the end of year show and thought it would 
translate to the web well, they [then] 
offered me a position which I took.”

Born and raised here in Leeds, David Ellis 
is one of the city’s strongest freelance web 
designers, despite the fact that he had 
“never even visited a website” before he 
began his career in the field. Fast forward 

to the present day, however and things 
have changed a great deal. 

From Def Jam UK to Voodoo Events, 
David has worked with many high profile 
companies including the creators behind 
Micky Mouse. “[I have worked with] 
global companies like Disney to small 
start ups. I actually prefer working with 
small businesses, as there’s a real sense 
that you can make a difference and see the 
impact that it has upon them.” 

With such an earnest attitude to his work, 
it,s no wonder that David has done well 
for himself and whilst he maybe a success, 
he says he has witnessed other freelanc-
ers having trouble finding their feet in the 
industry. “Personally I’ve been incredibly 
lucky, I’ve got to 
the point where 
I can pick and 
choose the work 
I want to a degree 
and have never 
had a period of 
time where I’ve 
not had any work 
to do,” explains 
David. “I’ve seen other freelancers suffer 
though and I guess that would be hard to 
deal with…Freelancing can leave you iso-
lated and a busy workload leaves you little 
time to invest in developing your skills. It’s 
a bit of a juggling act sometimes.”

For David however, it seems that this is a 

juggling act that he is capable of keeping 
up with and with 10 years tucked firmly 
under his belt, David’s very respectable 
sized portfolio speaks for itself. 

His portfolio is so respectable in fact, 
that when asked what his most and least 
favourite projects have been, the web 
designer seems to have trouble just re-
membering them all, never mind picking 
ones out. “There are too many projects to 
be able to recall really,” ponders David, “I 
wouldn’t say that I ever particularly dislike 
a project or don’t enjoy it. There’s always 
something to take from every project – 
whether it’s a small piece of design that 
I’m particularly pleased with or something 
about the development is challenging and 
I’ve found a solution.” 

According to David 
this is apparently what 
web design is all about: 
finding a solution and 
even though new ad-
vances in technology 
are happening all the 
time, the Yorkshire-
man does not seem 

too concerned that technological advance-
ments could make things easier for people 
to design their own sites, thus taking 
away his clients. “Much of what I do has 
nothing to do with technology, it’s about 
communicating and solving problems and 
that can be done with whatever you can 
get your hands on. Technology may help 
me realise these ideas but it cannot alone 

“The agency saw my 
work at the end of year 
show and thought it 
would translate to the 
web well. They offered 
me a position”

Emma Quinlan
Creative Industries
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NOVICE TO TOP 
WEB DESIGNER

Emma Quinlan talks to Leeds’  
leading web designer David Ellis 



solve problems.” 

Sticking with the subject of technology, 
David also insists that despite the Internet 
and its websites developing rapidly during 
his ten years as a web designer, the meth-
ods used for web designing haven’t really 
changed. “[The methods haven’t changed] 
as much as you’d think, many of the same 
principles still apply. When I first started, 
web design was completely new and 
clients needed educating, and at the same 
time I was educating myself – the whole 
industry was finding its feet in fact. It was 
an enjoyable time to be working as a web 
designer as people were really experiment-
ing, not just in design but also technology 
and software.” 

He also dismisses talk of web design being 
much different in another ten years time 
and says: “Considering that I don’t think 
it’s changed that vastly in the last 10 years, 
I don’t expect to see great leaps in terms of 
what users and clients are wanting. Tech-
nology moves fast but clients’ require-
ments haven’t changed hugely. 

“Obviously the Internet will be served 
quicker, become even more accessible, 
portable and everything else that you can 
already see happening, but clients will ul-
timately still want the same thing; results.” 

Which is what everyone wants at the end 
of the day and David Ellis seems to be 
a man who can get them. So, what does 
the future hold for our experienced web 

designer? “My goals change all the time,” 
says David. “Sometimes it can be wanting 
to get better in a particular piece of soft-
ware to extend my offering, other times 
I toy with the idea of starting my own 
agency. Short term I’m just happy to keep 
doing what I’m doing.” 

For companies across Leeds and indeed 
the world, it must be good to know that 
David is still enjoying his job and will 
be continuing to offer his services for 
the foreseeable future. For competitors 
though, this may come as bad news, 
especially to the new breed of web design-
ers out there hoping to make a name for 
themselves.  

However, instead of whipping out the 
fighting talk, David is on hand to give the 
newbies of the industry a little advice. 

“The best thing you can do is be open to 
suggestion. You never stop learning [in 
this job] and every job is unique and has 
unique requirements. There’s [also] plenty 
of advice available out there; absorb it. 
Design is all about making educated 
decisions and being confident with the 
choices that you make.” 

Excellent advice from a man with real 
experience to back it up. 
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Yorkshire 
firm born 
YORKSHIRE could soon see another 
gaming firm added to the region’s rising 
roster.

Martin Caine, the founder and chief 
developer of Retroburn told us: “I am 
currently looking into the legalities of 
forming a company or simply registering 
as a Sole Trader using the trading name 
of Retroburn Game Studios”. 

He added: “The games industry is boom-
ing in Yorkshire right now, we have some 
of the top studios based here and have a 
number of indie studios starting to make 
a name for themselves. My hope is that 
Retroburn Game Studios can join them.” 

The Games Studio, has distributed all 
over the world,  and began in 2009 when 
Mr Caine got wind of an opportunity 
to develop games for Microsoft’s Xbox 
360. “In early 2009 I heard about a new 
initiative Microsoft had launched for the 
Xbox 360 console which enabled hobby-
ist game developers to release games for 
their latest console,” explains Martin.

“This sounded like an exciting opportu-
nity and having worked on a number of 
small scale games and mods in the past, 
I quickly began working on some game 
concepts. I had experience working as 
part of a team on game projects and so I 
searched for illustrators, musicians and 
3D artists to help me create my games 
for the service.” 

Now, three years after Martin started 
work on the first Retroburn game,  he 
says:  “With regards to physically operat-
ing from other companies, (expanding 
Retroburn) is a definite possibility for 
the future, depending on our success in 
2012. I could see us opening a second 
studio in the US or Canada next year to 
split our focus and work-load and poten-
tially start working on much higher 
profile games.” 

I didn’t want 
to be a web 
designer 

“ “

David Ellis’ life was changed 
when his work was noticed at 
an end of year show
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Feature LeedsMetropolitanBusinessReview 

TOM Vosa’s lectures have become 
somewhat of annual event for Leeds Met-
ropolitan University. Tom is 
knowledgeable in his field and is quick to 
tell us not only about the past, the present 
and the future of our financial services, 
but also about what he got right and 
wrong.

The lecture room is full of finance 
workers, academic staff and students. 

It’s to no surprise that so many people 
turned up, even at 8am, considering Tom’s 
background in the finance sector. He’s 
currently the chief economist of Yorkshire 
Bank and Clydesdale, and director and 
Head of Market Economics, Europe of 
National Australia Bank.  Not only that, 
but he also spent 7 years as an economist 
with the Bank of England.

The  first speaker of today’s lecture is 
Richard Gregory OBE, who talks about 
the demographic changes of the political 
fix and the chances the public and private 
sector face with a sober tone, but then 
Tom Vosa comes up to speak. Tom soon 
changes the mood with a opening joke 
about the current perception of bankers, 
stating, “When I turned up this morn-
ing there was a conference going called 
“Rapists of the Future” and at that point 
I realised the banking industry had a bad 
reputation.”

However Tom is soon to critique some of 
his projections from 2011:
 “Clearly we stuffed up growth for 2010 
actually it was 2.1%, we certainly stuffed 

up growth for last year it was around 1. 
Well what happened there? Well actually 
the impact I’d say from the UK special fac-
tors by which mean a weak Q2, the impact 
of the Olympic games – I never thought 
before the output would be measured in 
the third quarter of this year rather than 
the second year of last – and the Easter 
bank holiday and the royal wedding have 
been much longer than we thought. The 
other factor for growth really was the 
Japanese tsunami and indeed the flood-
ing in Thailand that really made it clear 
that the manufacturing sector in the UK 
is far more globally linked than we ever 
thought.”

However despite the large events of 2011, 
with the flooding of Thailand, the tsunami 
of Japan and the Arab spring, the state 
of the financial sector is still somewhat 
similar as it was in 2009. 
In reality the financial sector only really 
started rebuilding in 2009, especially with 
the US and UK taking the hard decisions 
to directly inject large amounts of money 
into  the bank, which the EU is now suf-
fering

Richard Bywater
Finance 
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LONG ROAD TO
RECOVERY FOR
OUR ECONOMY
How current developments
are affecting the economy
in the UK and regionally 



Currently the chief economist 
of Yorkshire Bank 
and Clydesdale
which the EU is now suffering for not 
doing.

“When we look at the global picture it’s 
still fairly much the same it has been since 
2009. We’re in a bifurcated world. The 
advanced economies are doing badly the 
developing and emerging economies are 
doing well.”
It’s easy to get absorbed with our current 
affairs, with most of the western media 
concentrating, well, on western affairs, but 
putting it into perspective. Tom evaluates 
how much of the world is emerging with 
growing economies:

“The good news is that the 85% of the 
world’s population are in those emerging 
and developing economies. The 85% of the 
world is seeing GDP growth rates of an 
in real sense of 6% per annum or higher. 
Developing Asia is going to grow at 8% 
that’s partly China partly Indian but also a 
much stronger field of growth elsewhere.”
Tom prompts the room to ask which 
country has the fastest growing economy. 
After the third try the room identified 
Mongolia as the biggest grower with 25%.

Turning his focus to Europe, Tom jokes 
how the marketing department told him 
not to use a picture of Edward Munch’s the 
scream of a summary of Europe. Europe 
had strong growth of the first half of last 
year, so much that the Europe banks 
raised the rates to cool down the economy. 

He cites how the governments failed to 
come together to make a comprehensive 
plan to tackle the recession, citing how 
they knew Greece needed help in 2009, yet 
was left unprompted until 2011. However, 
he is somewhat optimistic Europe will pull 
through.

“I think Europe is slowly getting there. 
The ambition in 2009 was to kick the can 
down the road, but the two later we’re 

rapidly approaching the end of that road 
and we need a comprehensive settlement 
by March. My hope is that we’ll get there.”

Much of the media focus of December 
2011 was of the sovereign downgrades of 
many EU countries including France and 
Australia, swaying confidence and paint-
ing a somewhat depressing image for the 
state of EU. 

However 
Tom com-
pares this 
to Ameri-
ca’s rating 
downgrade:

“On the sovereign debt downgrade 
which seems to have taken up further 
more reaches of newspaper column time 
that I thought, I make one simple point: 
Standard and Poor’s downgraded the US’s 
last year. It made absolutely no difference. 
Arguably if the US double A on a S&P rat-
ing but  a triple A on Finch and Moodys 
then downgrades to France and Austria 
are meaningless. Again Moodys and Finch 
aren’t going to do anything.”

Moving quickly onto the UK economy, 
he soon starts talking about how what we 
thought about it was wrong, citing the 
blue book revisions: 

“Whatever we thought about the UK 
economy was wrong. It was wrong begin-
ning in those periods where we see revi-
sions going back to 1998 from the O&S 
these are so the blue book revisions where 
they tell us the history of the country was 
slightly different. What have we learnt? 
What we’ve learned is that growth in the 
decade to 2007 was much stronger by an 
average of 0.2% but essentially we had an 
economy that was going close to 3 than 
two and three quarters. 

far more quicker to the build the global 
financial crisis than had been ascertained, 
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it certainly suggests that the MPC should 
have paid more attention to the money 
data, which were a better estimate of ac-
tual under lying nominal and real demand 
and less on inflation that was acquiescent 
because it was out-sourcing and manufac-
turing production.”

With many economists speculating 
that we may experience a 
double-dip recession, Tom 
argues that we might just 
escape that, but this is highly 
dependent on bringing down 
inflation:

“We think we’ll just about 
avoid a double dip, but to do 
that it depends on inflation 

falling rapidly, which so has been the case, 
but we need that to continue. I’m heart-
ened to see that five of the six energy com-
panies are cutting your gas bills by 5% in 
February which again suggests that for the 
first time there will be more downward 
pressure on inflation than upward.

I think the biggest player in the UK in 
terms of the rebalancing is really the gov-
ernment. There are a couple points I need 
to make here. Firstly borrowing targets 
have historically been revised upwards 
and the government has always missed 
their borrowing targets and keep revis-
ing them up and indeed when we look at 
the borrowing over the next five years the 
autumn statement suggests it’ll be a 100 
billion pounds higher.”

The message that seems to be coming 
across is cautiously optimistic. The gov-
ernment could be taking the right steps 
to fix this problem, but with the recovery 
only really starting to develop from 2009, 
all of the governments measure, small and 
large, will take many years to pass until 
it’s possible to tell if they’ve helped or not. 
. “So really we’re looking at essentially a 
re-run of post World War 2, where to pay 
back the debt we have currently increased 
is going to take a long period of time.”
Tom closes on a frightful notion. 

“So really we’re 
looking at essentially 
a re-run of post World 
War 2, where to pay 
back the debt we have 
currently increased is 
going to take a long 
period of time”



LEEDS LIMBERS UP FOR GAMES
City prepares for 2012 Olympic  games that will make history

LEEDS has a very rich sporting history, 
and having teams playing at a professional 
level in the most popular sports in the 
UK means that history is only going to 
become richer.

The UK is honoured to be hosting the 
Olympic Games next year, arguably the 
biggest sporting event in the world.

Throughout the bid there was a promise 
of change to the UK and London, the UK 
was going to build a lasting legacy that 
would change the capital and also benefit 
other cities in the UK. 

The bonuses to London are obvious, with 
large amounts of the city being rejuvenat-
ed creating new jobs, housing and retail 
areas. However the advantages for other 
cities are not so apparent. For instance 
here in Leeds, how will the Olympics 
benefit the city?

One of the big areas in which Leeds is 
contributing to the Olympics and how the 
Olympics is helping Leeds is through busi-
ness contracts. 

A project the size of the Olympics is too 
big for London to handle alone and as 
such the games needs to outsource some 
of the work to companies around the 
United Kingdom. 

In Yorkshire and Humber the Yorkshire 
Gold Business Club 
(YGBC) are providing 
help for local compa-
nies to win some of 
these contacts that 
the Olympics will be 
providing. The Busi-
ness Club are helping 
Yorkshire businesses 
get “fit to compete”. 

The organisation utilises events such as 
guest speakers, business workshops and 

networking events to help Yorkshire com-
panies win these valuable contracts. They 
use a government created portal called 
competefor.com. 

This portal is designed to create a busi-
ness network, where buyers can advertise 
their contracts for London 2012. After 
this companies from around the UK can 
“compete” to win the contract, by showing 
they are the business for the job. 

To use the portal companies have to reg-
ister and provide details of their business, 
whilst making themselves as attractive to 
potential employees as possible. 

This is where the Yorkshire Gold Business 
Club helps; it provides workshops and one 
to one help assisting the business in mak-
ing itself as attractive as possible.

The YGBC has been successful in help-
ing Yorkshire companies to win work in 

2012; the figure they give is 218 Yorkshire 
companies that have successfully secured 
contracts relating to 2012. 

There is also a lot of companies who they 
don’t know about, because unfortunately 
when companies win work on 2012 they 
sign a no marketing clause meaning it is 
very hard for the YGBC to know an exact 
figure and part of their work is finding 
which companies have won work.

When it comes to the contracts, com-
panies across the UK are competing for, 
there is a huge spectrum of different 
opportunities available beyond just the 
obvious construction. 

Within the opportunities for the Olympics 
there is the Olympic Delivery Authority 
(ODA) who is responsible for the con-
struction side of the Olympics. 

There is also London Organising Com-
mittee of the Olympic Games (LOCOG). 
LOCOG are responsible for the delivery 
of the games, this is where all the smaller 
really specific opportunities arise, thing 

such as flagpoles, taxis and photography, 
one Yorkshire Company has even won 

a contract making children’s wear.

This is not all that the Olympics 
offers Leeds, recently in the local 
press there has been a lot of re-
ports about national sports team 
basing various athletes in Leeds 
and the surrounding areas. 
These pre-Olympic training 
camps bring in a lot of bonuses 
for Leeds.

Currently Leeds has secured 
contracts with a number of national 

teams such as Dutch Swim Team;
Russian Diving Team, Australian 

Diving Team, USA Diving Team and 
the

Canadian Wheelchair Rugby Team

As well as these Leeds has also secured 2 
other big contracts;

One is with 
the Serbian 
Olympic 
Committee, 
details are 

still being dis-
cussed as to how many 

athletes and sports will set up in Leeds as 
part of this agreement. 

The largest contact Leeds has won comes 
from the Chinese Olympic Committee. 

Jack Bramhall
Health & Fitness
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LEEDS LIMBERS UP FOR GAMES
City prepares for 2012 Olympic  games that will make history

The contract has led to Athletes from nine 
different sports training in Leeds and parts 
of west Yorkshire. 
The bonus from winning these contracts 
comes in two ways:

Firstly there is a direct monetary benefit 
that comes from the teams paying for 
their accommodation, food, transport and 
training, this money goes to the provider 
of said service, putting money into the 
Leeds economy. 

Secondly it is hoped that there will be a 
long term monetary gain from the profile, 
such as tourism and oversees students this 
will, include more business opportunities 
for local business’s that stem directly from 
the acquisition of these contracts.

Leeds has done well in securing these con-
tracts and it has been noted that Leeds has 
perhaps done better than a lot of its rival 
cities of a similar size, in the acquisition of 
these contracts.

Leeds has managed to secure these con-
tracts by offering a mixture of excellent 
training facilities, such as the aquatics 
centre at John Charles Centre for Sport, 
which is one of the most modern pools in 
Great Britain. 

As well as training facilities accommo-
dation is also of a high standard, with 
athletes using The University of Leeds and 
Leeds Metropolitan universities excellent 
student accommodation.

With the acquisition of the Olympic 
Games in 2012 the public were promised 
a legacy that would benefit the country for 
years to come. 

It has not been heavily publicised but 
behind the scenes the games are doing 
just that, even to a city like Leeds which is 
quite a distance from London. 

ETOA explains that during the Olym-
pic period there is no demand for regu-
lar tourists and blames inflated hotel 
prices for the booking slump. 

Hotel prices in London have increased 
by up to three times the normal room 
rate for July and August 2012.

Hotel prices in Leeds will remain the 
same throughout the year, which may 
be why the city has survived the slump.

Deborah Hindley says: “Business is 
relatively flat at the minute in the city 
so people do not want to increase 
prices”. 

“There’s a lot of competition among 
hotels
so rates are very competitive”.

Deborah Hindley also explains: “The 
majority of hotel bookings in Leeds are 
business tourism wanting meeting and 
event spaces, and Saturdays especially 
will stay busy right through 2012”.

Tourism leaders are hoping the Games 
will bring an extra four million visitors 
to the UK over the next four years.

Alongside this Visit Britain predicts 
that tourism outside of London will 
benefit from £0.62 billion from the 
Olympics.

50 per cent of of this amount is likely to 
be accumulated after the sporting
event.

HOTEL bookings for Leeds remain 
constant throughout 2012 despite tour 
operators seeing a national decline 
in tourism bookings for the Olympic 
period.

A survey by the European Tour Opera-
tors Association (ETOA) revealed that 
holiday companies are experiencing “an 
average 90 per cent slump” in tourism 
bookings for the summer period, dur-
ing the London Olympics.

This comes regardless of tourism chiefs 
saying the Games will boost Britain’s 
economy.

Bookings in some cities have seen a 
decrease of up to 95% however Leeds 
has not seen any downturn in bookings 
during the Olympic period.

Leeds Hotels and Venues Associa-
tion Director Deborah Hindley says: 
“There is anxiety because of the state 
of economy but we’ve not actually seen 
any down turn in the city”.

Tom Jenkins, executive director of 

Sally Hufton 
Lesiure and tourism 

Pre-Olympic 
training camps 
are a big bonus 

“ “
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A YORKSHIRE law firm, 
with offices in Leeds and 
Bradford, has become the first 
to launch an apprenticeship 
scheme for College leavers; 
rivalling the traditional 
university training route. 

Gordons has welcomed five 
people to undertake its annual 
apprenticeship scheme which 
aims to find and train budding 
lawyers without them having to 
attend university.

Due to the recent rise in 
tuition fees the firm decided 
to launch the scheme in 
September, promising 
support, holiday days and an 
annual salary of £10,390 to 
bright 17-18 year olds who 
have achieved impressive 
A-level grades. 

The UK top 100 firm, which 
has offices in Leeds and 
Bradford, will also fund their 
fees to train as legal executives 
over a four year period, with 
the course fees represent-
ing an investment of over 
£32,500.

Karen Mills, human 
resources manager at the 
firm, insists that the benefits 
outweigh the costs.

“We are expanding our 
business and these people will 
grow with the firm. We are 
putting a lot of new proce-

dures in place and by training 
with us they will adapt to the 
systems and already know 
what is expected of them”

All five apprentices have start-
ed their on the job training at 
the firm, with three based at 
the Leeds office on Whitehall 
Road, and two in Bradford. 
They will combine working at 
Gordon’s with studying for the 
ILEX exams (Institute of 
Legal Executives) which will 
take four years of part time 
work, attending one evening 
class a week to qualify.

“I think things are chang-
ing. The university route has 
always been the preferred 
route but other firms are now 
realising that there is merit in 
having on the job experience.  
I think that will be looked 
upon favourably and certainly 
on equal merit to going to 
university.

LEEDS LAW FIRM OPEN 
TO APPRENTICES

“I think 
things are 
changing, 
the 
university 
route has 
always been 
preferred 
route but 
other firms 
are now 
realising that 
there there is 
merit in 
having on 
the job 
experience.” 

Sports 
lawyer
story

Page 10&11

Jodie Hirst
Law Correspondent

FAQ
Q   What are the  

advantages of an        
         apprenticeship?

A         You get to train whist on 
the job whilst 

       receiving better pay and       
       better job security.

QWhat type of 
apprenticeships are  

        there?

   A     There are more than 200 
different types of 

         apprenticeships offering   
         over 1,200 job roles in  
         all sectors and indus-
         tries. 

Q         How long does it take?

AGenerally 
apprenticeships vary  

        between one to four  
        years  
        to complete.
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THE Department for Transport 
has allocated 50 ageing train 
carriages to the Yorkshire rail 
network in a bid to help over-
crowding, despite the Secretary 
of State for transport announc-
ing proposals to reform the rail 
network.

The fleet of trains, arrived in 
December and are at the end of 
their ‘life span’ although, they 
have been deemed safe for use, 
there is concern that the gov-
ernment aren’t investing in new 
carriages for the county. 

National Rail watchdog, the 
Office of Rail Regulation (ORR) 
said: “We are particularly con-
cerned about the use of  pacers 
beyond their intended design 
life and we will be carefully 
scrutinising the industry’s plans 
for ensuring they can continue 
to be used safely.”

Ian Williams, Director of Busi-
ness Representation and Policy 

at the Chamber of Commerce, 
said: “Because of the demand 
for rolling stock across the 
country the likelihood of new 
stock coming to the region is 
slim. It’s not ideal and that’s 
why the Chamber will be 
lobbying for future franchise 
agreements with train operat-
ing companies.”

The trains are being used on 
commuter services around 
Leeds, Huddersfield, York, 
Wakefield, Sheffield and Harro-
gate. The carriages are not only 
old in life, but they are old in 
design and very rickety; provid-
ing passengers with an uncom-
fortable and noisy journey. 

Hannah Desborough, a student 
who often uses the service said: 
“The old style trains are very 
uncomfortable and draughty. 
If one of them turns up to the 
platform that I am waiting at I 
sigh in disappointment.”

The carriages themselves aren’t 
necessarily unsafe, but running 
old trains needs to be compen-
sated by giving them regular 
checks.

Robert Goodwill, Transport 
Minister and Scarborough MP, 
said: “It is disappointing they 
are not replacing some of this 
old rolling stocks, and obvi-
ously if they do continue with 
these old trains they need to 
make sure the maintenance 

programme is sufficient.”
At the moment the cascading 
of stock from other lines seems 
to be the only option for the 
government to cut down on 
spending.

Richard Allan, Assistant Area 
Director for Northern Rail, 
said: “Overcrowding has been 
one of the biggest challenges 
we have faced and one of the 
biggest causes of complaint. 
Thanks to the additional car-
riages, we will be providing 
805,000 extra seats per year for 
this area.”

 There may be light at the end 
of the tunnel for the region 
with MP Justine Greening 
recently announced that she 
will publish proposals to reform 
Network Rail early next year. 

AGEING TRAINS ARE A PAIN

“The 
carriages 
are not 
only old 
in life, 
but they 
are old 
in design 
and very 
rickety”  

ANGER OVER TROLLEY BUSES
to assess the value for money 
of the scheme. Metro Chair-
man, Cllr James Lewis, said: “I 
am astounded that after an 18 
months’ delay, the DFT now 
want even more time to assess 
the bid.”

If approval is granted, the Leeds 
area will see exclusive lanes and 
roads and special equipment to 
give NGT trolleybuses priority 
at traffic lights and junctions. 
They will also be more comfort-
able and better for the environ-
ment. 

The project is also proposing 
to have high quality stops and 
shelters with real-time informa-
tion showing passengers when 
services are due and Park & 

Ride sites are also in the plans 
for people wanting to avoid 
traffic jams.

Metro and all parties involved 
with the scheme are not happy 
with the way the bid is being 
handled as Counsellor Lewis 
continued: “We need to be in 
control of transport and other 
job-creating projects that di-
rectly affect the local economy, 
rather than be subject to de-
lays.”

Leeds is being given until 31st 
March 2012 to update the 
business case and the DFT has 
said that it will make a decision 
within two months of that.

For more 
transport 
go to p4-5 

ANGER is starting to descend 
over the committee involved in 
the proposed New Generation 
Transport (NGT) scheme for 
Leeds, as the Department for 
Transport (DFT) announces 
that they are delaying their 
decision further.

The NGT scheme will see trol-
leybuses provide links to North, 
South and East Leeds. The links 
that have been proposed for 
approval are North Leeds to 
Holt Park, South Leeds through 
Hunslet and East Leeds to St 
James’s Hospital.

The Department for Transport 
issued a statement saying that it 
had not yet been provided with 
sufficient evidence with which 

Samara Crystal
Transport correspondent

Network Rail carriages
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PERRY’S Olympics dream has 
been short lived through cheap-
er overseas manufacturing. 

The school uniform manufac-
turers are based in Leeds and go 
via the internet to a potentially 
global market, producing high 
quality handmade garments in 
school uniforms, luxury blazers 
and other high quality prod-
ucts.  

After London won the bid for 
the 2012 Olympics, Perry Uni-
form set out to be the image of 
the Olympics by producing and 
manufacturing all the blazers 
for officials.  

Bernard Bunting, managing 
director of Perry Uniform, 
suggested a reality type TV pro-
gramme nationwide competi-
tion for all the children in the 

UK to create design ideas for 
the blazers. He contacted eve-
ryone from Sir Alan Sugar and 
Boris Johnson pitching his idea. 

Unfortunately it didn’t make 
the grade, because it was estab-
lished.They could do it all for a 
much cheaper price overseas in 
places like china. 

Bernard was very disappointed 
at the revelation and believed 
it’s a great kick in the teeth for 
British manufacturing: “We 
could have had cloth woven 
here in Leeds, made in to blaz-
ers and seen at the forefront of 
the London Olympics.  

“When taking into account the 
cost of shipping, world cur-
rency influxation , the effect on 
the environment, the national 
insurance NAYE incorporation 

and training,  add in all the fac-
tors and compare that to a unit 
like ours - and it would have 
been a no brainer”. 

The production and manu-
facturing of the garments was 
awarded to Polo Ralph Lauren, 
who gave the UK half a mil-
lion pounds for the pleasure 
of doing it. Bernard added: “I 
was never going to be able to 
compete with all that, it was a 
lack of vision and a missed 
opportunity”. 

If there was any hope for small 
businesses across the UK to 
reach a global scale, then this 
wasn’t it but Bernard remains 
hopeful.  “It was an idea and 
in small businesses you’ve got 
to have a lot of ideas, think 
big and hope that something 
works”. 

DESIGNER’S OLYMPIC 
DREAM IS SMASHED

“It was an 
idea and 
in small 
business 
you’ve 
got to 
have a lot 
of ideas, 
think big 
& hope 
that 
something 
works”

ENCORE! FOR THEATRE COMPANY 
make up the loss of govern-
ment revenue through other 
less traditional methods. Red 
Ladder Artistic Director Rod 
Dixon says: “We’re trying to 
apply for trusts and funds to do 
work which is socially accept-
able.” He explains: “We want to 
work with prison inmates and 
ex convicts through theatre to 
help them to not reoffend”.
Red Ladder has plans to de-
velop their “Red Grit Train-
ing Company” by working 
with prisoners at HMP Leeds, 
training them in theatre skills 
and allowing them to enter a 
paid training course at the end 
of their sentence. They will 
also work with ex-offenders to 
encourage them to develop new 
skills to equip them for work 
in theatre, television or film 
industries. Mr Dixon says the 

theatre company will “continue 
to make art but as more of a 
service”.
The cut will be effective from 
April and represents a reduc-
tion in funding from £253,000 
in financial year 2010/2011 to 
£160,000 in 2012/2013, making 
Red Ladder’s percentage cut 
one of the largest reductions in 
the county. 
Companies to lose out on 
government grants include 
The West Yorkshire Playhouse, 
Northern Ballet and Phoenix 
Dance Theatre. However, Mr 
Dixon is remaining positive 
about the arts sector. He says: 
“Art won’t disappear, art is 
around us all the time, the cuts 
won’t affect art, and I don’t have 
any fear about it disappearing 
off our map.”

Media
News

Page 8

Fiona Moore
Textile correspondent

Sally Hufton
Leisure and tourism 

Perry’s uniforms created for the London Olympics

THEATRE companies in Leeds 
are due to be affected by gov-
ernment funding cuts in April, 
but surprisingly the business 
with the biggest revenue slash 
isn’t worried about the cuts.
The Red Ladder Theatre 
Company based on York Street, 
will face the biggest cut of 40% 
between 2012 and 2015 due to 
the Arts Council for England 
(ACE) receiving less money 
from the government. 
The theatre company aims to 



WITH 3,700 people employed by the 
food and drink sector in Leeds during 
2011, and a 23% decline since 2001, it is a 
tough market and only the best businesses 
survive.

In such hard times financially, it is uplift-
ing to see that Leeds still holds opportu-
nity and hope for entrepreneurs trying to 
make there stamp on the business world.

Viv Parry, the Managing director of Ex-
quisite hand-made cakes, Leeds, took the 
business through the recession profitably 
and is still expanding. 

Having previously worked as an 
accountant and in business overseas, she 
took a risk and poured £20,000 of assets 
into a once small bakery. 

“It was tough at first” she described how 
she was forced to pay suppliers in cash, 
and cram samples into a small car for sales 
trips.
“My experience as a chartered account-
ant was perfect, to date I am still on a 

steep learning curve, but having a head 
for numbers, and being able to over-see 
the finances was very influential on key 
decisions.”
      
Hand-made has gone from strength to 
strength, and has taken the recent
recession in its stride. Viv believes cus-
tomer interaction is a large part of this.

“We have been able to develop our 
product range with existing customers and 
acquire new customers through increased 
marketing and sales efforts.”

£50,000 in funding was awarded by fi-
nance Yorkshire, 
allowing the companies profile to be 
raised.

“We were failing at 
correctly marketing 
the company, although 
paths to the market 
were clear, something 
was missing.”

Ian Atkinson from Fi-
nance Yorkshire speaks 
highly of the business.

“Exquisite cakes gained such success in 
such a small space of time, It targeted a 
growing market, and now has a strong 
influence on a national scale.”

The request was sent for the funding when 
a potential client, the owner of 90 coffee 
shops around the country asked 
“Why have I never heard of you?”

Viv realised she was positioned perfectly 

to market the business, but needed the 
financial backing.  Leeds was the 
perfect place for the business and poten-
tial growth. Viv believes the help given in 
the City was incomparable 

“There’s lots of support in Leeds – Leeds 
council, Yorkshire regional food group, 
Leeds chambers to name a few. Also road 
links for very good suppliers and
University links mean there are plenty of 
customers and skilled workers.”

Now with an annual turnover of around 
£1 million, 30 strong staff, supplying cakes 
to Jet2, the Grand central railway com-
pany and First Hull trains, 
Hand-made cakes has arrived.   

The future looks bright For Viv and her 
company, she aims to “continue to grow, 
and form closer links to the public.” She is 

fully aware  that 
without clients 
there would be 
no business, 
and therefore a 
strong relation-
ship is 
imperative to 
the future of the 
business. 

Exquisite cakes’ 
next step is to team up with the Ilkley 
brewery to create a beer cake, sourced and 
manufactured locally.

Viv fully believes the public is the key 
to any success, and their interests must 
always be the most important focus of the 
business. And like a true business woman, 
finishes on saying how Exquisite hand-
made cakes “Puts irresistible into all our 
cakes.”     

EXQUISITE CAKES ARE 
RECIPE  FOR  SUCCESS

Exquisite Cakes (above) 
celebrating its recently awarded 
funding by Finance Yorkshire.

“Exquisite cakes 
gained such success 
in such a small space 
of time, it targeted a 
growing market, and 
now has a strong in-
fluence on a national 
scale”
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It looks like Ireland is in 
deeper financial upset than 
we first thought as Bank of 

Ireland Private Banking is set 
to sell their up-market Leeds 
shopping destination, the 
Victoria Quarter.
With a £135m price tag, Irish 
charm is being used to coax 
prospective buys into paying 
another £9m more than 
previously bought for in 2006.
Victoria Quarter recently won 
the European 2012 Urbanism 
Award; with top end stores 
like Vivienne Westwood and 
Swarovski.

Bank of Ireland had 
previously bought the Grade 
II-listed building in 2006 for 
£126m from Highstone Estates, 
a Leeds based company who 
had bought it for a relatively 
measly £47.5m, clearly the Irish 
owners know how to haggle. 

Jonathan Newns, head of in-
town retail recently revealed 
that four more high class stores 
will be joining Victoria Quarter 
in the near future, all paying 
between £49,000 and £120,000 
per annum for the whole of 
their ten year contracts. It 
makes me wonder, 76 units, 
and all paying similar vast 
amounts of money, why would 
anyone sell such a 
successful gold mine?

It looks like the sex appeal 
of Leeds’ public transport 
is about to go through the 

roof and female stereotypes are 
set to be quashed as Go Skills 
unveil their “women into the 
bus industry” project.

With the aim to get Leeds ladies 
into the driver’s seat, the male-
dominated workplace is about 
to get a serious change.

Kate Deane, head of industry 
skills at Go Skills claims the bus 
industry needs a sexy re-boot, a 
collective opinion I’m sure.

Let’s hope after vamping up 
the bus industry they unveil a 
“Women into the taxi industry” 
project as I am often 
disappointed by the lack of 
femininity and sex appeal as I 
sit awkwardly in the back of a 
car making idle chit-chat dur-
ing my frequent taxi journeys. 
Fingers crossed.

Despite the recession, 
Leeds-Bradford airport 
is spending £11 million 

on improving its terminal north 
of Leeds. The money will be 
spent on extending the security 
area and enlarging the waiting 
area for outbound passengers 
with, inevitably, more shops 
and restaurants. 

Be that as it may, two of  Leeds-
Bradford traveller’s headaches 
will still remain. Unaltered ir-
ritations are the forever popular 
£2 drop-off fee, which leads to 
passengers getting out their cars 
to approaching roads before 
their rides get locked into the 
one-way, no-escape system, and 
of course the continuing 
trouble in the security area im-
posed on the terminal forecourt 
after the Glasgow terrorist at-
tack is always a pleasure.

Richard Lewis, Leeds City 
Council’s executive member for 

city development, says: “All of 
this is extremely important for 
bringing business, tourism and 
investment to Leeds and the 
wider city region. We also wel-
come the new jobs that will be 
created.” Admirable as it seems 
to try and secure local work-
ers for new jobs that are being 
created, I can’t imagine those 
who get lifts to work, or even 
a taxi, will be happy paying £2 
every morning and £2 every 
evening just to get to and from 
their house, and I’m sure none 
of them live within walking 
distance.

Bad news for Leeds gov-
ernment officials as it’s 
been revealed up to 600 

more jobs could be lost at Leeds 
City Council as the authority 
battles to make £52m more sav-
ings, which, if your as good at 
math as I am, means each of the 
600 staff losing their jobs are 
currently on around £86,000. 
Are there any positions I can 
apply for?

Over two years the council has 
already lost 1,000 posts as it 
copes with government grant 
cuts.

So far job losses at the coun-
cil have been on a voluntary 
basis – with people opting for 
a severance package or early 
retirement. Early retirement 
sounds pretty appealing to me.
Councillor Wakefield said that 
at this stage he could not rule 
out compulsory redundancies 
in the latest round of cuts. He 
said some services would be 
reduced but is not anticipat-
ing any major new closures of 
facilities such as libraries or 
sports centers and of course 
council tax will not increase, 
which is always a nice little 
bonus for everyone.

Find out 
more about 

transport on 
page 4 &5 

Fraser Knott
Diarist


